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STEPHEN b
-DEUTCH

DRAMATIZES
INDUSTRY

Pouring a heat of molten steel into molds at a United States Steel plant in South Chicago is an industrial
operation strikingly dramatized by Deutch’s silhouetting huge ladle, molds and “pourer” in photograph.

Tuning mechanism from a Scott Radio chassis was
seen by Deutch as a series of delicate shadows.

By M. L. Millar

How do you put glamour into a
piece of cold steel? Industrial

firms hire Chicago photographer
Stephen Deutch to do just that.
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Galvanizing steel in a strip mill is a standard operation at Acme Steel Company plant but photographer
Deutch saw elements for a strong composition in the long row of spindles and repetition of spokes and wheels.

T isn't ='1'LmI':h" Lo Tep

an exciting 1_:-i4_r_|_|t:_' ol a row

of machinery or workmen in overalls. The usual
pictures of this sort are flat and lifeless. They seldom
attract much attention.

What does go into making a really eye-catching

picture of industrial operations: Craftsmanship and

patience, an artist’s cye for line and composition, an
understanding ol |_H_-|_:£_'|]|_- and machines and the ability
to translate the prevailing mood of a mill or factory—
all of these go into making a dramatic industrial photo-
graph.

Stephen Deutch, Chic: commercial photographer,
has had many assignments photographing scenes in
factories, steel mills, and engine manulacturing plants.
It's his job to glamourize a section ol machinery, a paint
spraying job or a bit of wire, I'he purpose of each
shot is to attract a mapazine reader and call his at
tention to the name of the company—Wurlitzer, Cum-

mins Engine or Marshall Field,

Born some forty years ago in Budapest, Deutch stud
ied sculprure at the Budapest Academy. Later he went
to Paris and worked with a group of artists. In 1931
he married a photographer. His wife was making more
money than he was, so Deutch gave up sculprure and
became a photographer.

Because he loves factory assignments, Deutch is one
of the best industrial photographers in the business,
His procedure works something like this.

'he company’s requirements are outlined to him.
Sometimes an advertising agency handling the job
for the company will have specilic shots they want
Deutch to take. Often he is simply told—"Get a dramat-

ic picture for us! How he does it, what he takes, 1s
up to him.

On any industrial assignment, Deutch allows him-
selfl plenty of time—usually an entire day—to get pic-
tures at a plant. His equipment consists of a Speed
Graphic (the camera he always uses on location}, with




Strong hghting on engine and on worker's hands
is key to impact of photograph. Lined face,
heavy glasses and pleasant expression add touch
of “human interest” to this Cummins Engine shot,

Deep curve of piano and pattern
of strings were emphasized by
Deutch to produce this unusual
adl photograph  for Wurlitzer.

Another interesting pattern s
found in this shot aken of a
lacquer spraying job at the Wur-
litzer piano factory by Deutch.

Eastman sSuper Panchiro Press Type B lilm and ex-
iension tlashes,
First he takes a tour through the plant. He absorbs
the sounds, color and general atmosphere, He lik
talk with workmen and is really interested in the var-
ious machines functions. He asks a thousand questions
about this operation and that. He may stand for a
hall hour just watching the movements of a warker.,
He silts the scenes and images to decide just what
phases of the plant operations will best lend them-
selves to striking pictures. He is not concerned with

showing an operation accurately—with “do umentary”

or reportorial type pictures—or in showing a complex

4ZPJ'=ET'L'iIi'ZZJJ'I- He looks for a dramatic picture. He will sub-
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One of many “Behind the Stage”
photographs taken for Marshall
Field & Company shows money
changing operation in basement.
Pipes reach to all floors of huge
store  for customers’ maoney,

ordinate accuracy and detail to pet
a striking effect. He finds that the
shape of machines or that repetition
of lines and shapes serves his pur-
pose best,

The operation of spraying lacquer
on the back of a piano is not inter-
esting in itself. This step in the man-
utacture of a piano is not one of the
more technically
tions—it is just a standard operation
requiring little skill. But Deutch saw
a pattern in the wooden ribs of the
piano and in the line of the work-

dilficult  opera-

man's arm and paint hose—elements
for a dramatic picture.

Deutch never “poses” workers. He prefers to make
a picture of the man's natural movements as he F0es
about his job. He thinks any disruption ol accustomed
action tends to produce a stilted picture,

Expert timing is necessary to get just the desired
effect. In taking the piano spraying picture, Deutch
watched the workman go through the aperation several
times until he knew at just what moment the work-
man’s hand was in a certain position. When the work-
man assumed the exact position essential to the com-
position he wanted, he snapped the shutter. Of course,
the camera had to be set in position, lighting adjusted

aid carefully planned before he was ready,
simple lighting, usually a single flash or natural
light from a window, produces a better picture, Deutch

thinks. Light concentrated on one area of the scene
to be photographed highlights the spot and a dramatic
elfect is achieved. Often a workman is silhouetted
against the light spot—such as in the piano spraying
and in the U.S. Steel picture

A good industrial photo should be more than just
a picture ol a machine or group of workmen, Deutch
feels. The picture should make the magazine reader
hear the whirring machines and smell the sulphur or
smoke. To capture the mood of a plant in a few pic-
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Lock-up man at 20th Century Press uses hammer and
wood block to level type for pressrun. This is
usuil process for magazines hike ART PHOTOGRA-
PHY. Spot lighting and low angle give picture drama.

tures is dilficult and requires imaginative approach by
the photographer. Often a picture must be shot from
an unusual angle to better convey the sounds and
colors of a scene in a black and white photograph.

Deutch photographed scenes in Marshall Field's for

a booklet, "Behind the Stage”, put out by the store to

Acquaint the customer with part of the store seldom
seen. The idea was to arouse reader interest by show-
g some ol the more unusual aspects ol merchandising.

One of the pictures he was asked to take for Field's

was the money changing operation in the basement.

Advertisement reader feels he's being  per-
mitted an intimate glimpse into a machine
shi Strong lighting and machine t]'ussiug
foreground heighten the reader’s illusion.




A ladder is nearly always essential to Deutch’s work because often most dramatic shot is one taken
trom above. Scene is at Container Corp. and shows printing of cardboard boxes used by Storkline Co.

Rows of gleaming tubes that forked out into all parts
of the store fascinated him. “Reminded me of a pipe
organ,” he says. He climbed a ladder above the rirls
at work to get his picture. He pointed the camera down
and shot at a slight angle to emphasize the row of tubes,
The result was a picture dramatizing the whole scene
and yet conveying the shadowy atmosphere of the base-
MEnt room.

Pictures like that are dilficult to achieve without
craftsmanship. The camera must be a part of VOLL.
When you are no longer aware of its mechanical
aspects you will be able to get the picture you visualize
every time you snap the shutter. It would take much
longer than an hour to get a dramatic industrial shot,
Deutch says, il he had to spend much time thinking
about and fooling with his equipment. Thought and
energy must be devoted to 1i|i:|!»:.ing about and plan-
ning the right scene to shoot, and the best ]i:.:_;hting for
a striking effect.

The results make all this hard work worthwhile.
Pictures like Deutch's leave an impression of a whaole in-
dustry in the mind, and with that of course, the name
ol the company. In industrial shots the idea is not to sell
a product but a name—an institution.

When a reader looks at the dramatic lines and
polished wood texture of the grand piano, he sces more
than a piano. He imagines Horowitz or Schnabel play-
ing his favorite concerto and associated with these
pleasant thoughts is the name of the firm—Wurlitzer.
Steel is no longer a giant girder but long tape wound
on a spool. Life is pumped into a radio—it is no longer
Just a mahoghany case from which Jack Benny's
volce 1ssues. As the result of a phmugmp[t the radio
becomes a series of delicate shadows and inter esting
shapes.

The reader is sold. But the picture must be drama-
realistically conceived 1o

tically and capture the

JJ]].'.iglll:ll]li:ltl.
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New techniques in pin-up photography can

now be learned at home—with a television set as a textbook!

Pin-ups are introduced with pictures, then live model.

CAMERA ON ANNOUNCER
MUSIC: (THEME UP FULL AND
FADE)

ANNCR: SKIPPY PEANUT BUT-

FR WELCOMES YOU TO
— ¥OU ASKED FOR ITI
(PALSE),
AMONG TONIGHT'S FEA-
TURED GUESTS IS THE
MOST FAMOUS OF ALL
PIN-UP PHOTOGRAPHERS,
RERNARD OF HOLLY-
WOOD AND HIS FAMOUS
PHOTO MODELS.

MUSIC UP

CAMERA TWO: CLOSE UP OF
“PIN-UP” MAGAZINE CO-
VER. HANDS FLIP COVER.
CUT TO PICTURE OF MOD-
EL ONE IN POSE.

FADE TO LIVE MODEL ONE.
SHE S5TEPS OUT OF FRAME
AND AUTOGRAPHS PIC.
TURE ON RIGHT HAND
CORNER. SHE STEPS BACE
INTO FRAME. DISSOLVE
1O CLOSE UP OF PICTURE
IN MAGAZINE,

HAND TURNS NEXT PAGE OF
“PIN-UP" MAGAZINE. RE.
PEAT ABOVE ROUTINE
WITH MODEL TWO AUTO-
GRAPHING PICTURE IN
LEFT HAND CORNER.
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Aud

ings
that

ience sces how simulated beach scene is pre-

parf_'{l in studio. Model is pnsr:d ngninst fake pil-

with painted backdrop. Bernard points out
improper lighting will detract from realism.

TJ

HAND TURNS NEXT PAGE OF “PIN-UP" MAG-

AZINE. REPEAT ROUTINE ABOVE WITH
MODEL THREE AUTOGRAPHING PICTURE
NEAR CENTER. SHE STEPS BACK INTO
FRAME AND DISSOLVE TO CLOSE UP OF
PICTURE IN MAGAZINE ANNCR WALKS
INTO CAMERA AND SIGNS NAME., MUSIC:
(UP AND OUT) (APPLAUSE)

1e excerpt from the accompanying TV seript proves
that pin-up photography has tinally erashed TV—

in fact—I have already had shows on Mutual, ABC

Relatively high and stationary level of TV cameras

posed technical problem, created untlattering dis-

tortion. To partially overcome this handicap spec-

ial platform was constructed for posing models.
- .




Bernard carefully coaches model on
assuming correct pose. Others select
position for on the spot candid shot.

and CBS.

In a way the whole thing was in-
evitable. To everyone [amiliar with
the working methods of American
salesmen 1t was a foregone conclu-
sion that flesh and blood pin-ups
would invade television. The pert
and shapely dolls have been selling—
most successfully—everything from
bras to shaving cream in magazines
and on billboards. It now appears

inevitable that they will supersede

it

the wooden I}UFZ'['H.‘L‘? i{Lr.t'FII['J[[II_'__: the

T s

same task 1n this great new visual
advertising medium.

Bernard makes lighting diagram once model has been thoroughly briefed on pose. While position
of all hights is not shown here, roving TV camera shows them to audience while Bernard explains.




After explaining lighting techniques, Bernard demonstrates how slight variations in pose make
interesting additional shots, pointing to altered position of arms, legs, and hody stance.

However, the pin-ups had n;luit:_‘ a few obstacles to
hurdle during their jump into this new market. TV,
with its powerful hold on the childs mind, was meet-
ing with all sorts of censorship taboe
exactly how Li:.'::p a neckline could 1:-1L:|'|g:_' without

nobody knew

being offensive or how conventional a pin-up costume
or bathing suit had to be to pass muster. These were,

and still are, moot questions which only the open-mind-
e cooperation between the TV industry and the pub-
lic will work out to a mutual satisfaction.

In the case of our guest performances—Lessons on

Pin-up Photography, with live models—we had no prece-

dent to go by, therefore costuming was worked out
differently for each performance. In the beginning,

13




as guests of NTG's "Hollywood Opportunity Shop”
and also Kay Mulvey's “Open House," the self-imposed
censorship went so far that even parent-teacher organ-
1zations would have given us a blanket endorsement.

Later, when we appeared on Art Baker's “You
Asked For It!" and the “Hal Sawyer Views Hollywood"
shows, we were given much more leeway. In fact, the
producers suggested we duplicate exactly some of the
poses from my pin-up book, “Pin-ups, A Step Beyond”,
which brought about the premiere showing of the
Bikini suit on TV.

Our idea was to let the cover girls come to life
1]!]'{lllf__{}l the technique of the “dissolve”. In the be-
ginning of the demonstration a picture of a girl or a
page out of my pin-up book was projected on the TV
screen, which a moment later dissolved into the live

Special attention is given to reclin-
ing pose since legs must show natural
erace. A stickler for detail, Bernard
illustrates proper angle to audience.

model in the identical pose and out-
fit.

For a tew seconds the 1.'1:.'1.-.'i11,g -
dience did not know whether it was
looking at a photograph or a real
model. Then we started the pin-
up lesson with the master of cere-
monies acting as an eager beaver
student. The explanations were all
given in a non-technical vein in or-
der to provide the necessary enter-
tainment along with the instruction.
The great advantage of this kind of
teaching 1s that the viewer can ac-
tually see the experimental inter-
play between model and photogra-
pher. In all other forms he sees
only the results of each phase.

However, there are still quite a
few technical details to be ironed ourt
before a televised photo-course will
have an exacting instructional value.
The most notable technical draw-
back on our demonstration was the
relatively high and stationary level
of the television cameras. This creat-
ed an unflattering distortion and
prevented us from making dramatic
visual use of the importance of the low camera angle
for pin-up photography.

We tried to overcome this handicap partially by
building a special platform for the models. Another
handicap was the flat, over-all lighting of the entire
set which did not permit proper accent on light and
shadow modeling.

The electricians and camera technicians of the youth-
ful television industry do not, as yet, have the exper-
ience of their counterparts in the motion picture world.
But they are catching up fast. Some interesting montage
work, achieved by skillful image-mixing from muluple
camera operations, speaks well of amazing things to
come in the technical aspects of any televised “School
of Photography”.

Since modeling is acting, and photography is di-




recung, television offers an excellent OPPOrtunity to see
the process in operation.

'I'V can show how to obtain the proper mood for a
pir-up picture. The photographer can be taught to ob-
serve the natural traits of the model and to work from
there. He will see how to coordinate the expression with
the situation, how to coax his model into emotional
projection, because then, and only then, will he ob-
tain that elusive and alluring quality which makes a
pin-up,

However, all this is new to TV, and while 1 have
just prepared a format for a comprehensive photog-
raphy program on TV, I am now in search of the at

present rare individual—a television T”""‘d‘-“-"‘:"' who 1%

slightly tired of slapstick and guessing pames!

Use of clothespins o tichten sweater
for perfect formfit drew laugh from
studio audience. Bernard demonstrat-
ed how model’s back would not be vi-
sible. when  photograph was  taken.

While Bernard continues instruction
before TV camera, two models relax
and study pin-up book. Well trained
in posiure they automatically assume
eye-catching poses for candid shor,




Stone columns presented stock :illbj-l‘.'[t
until Americo Grasso used strong sec-
ondary shadows to establish mood and
pattern. He used columns in framing.

Making the ordinary scene unusual
sounds like a difficult task. But
that's exactly what pattern work

does. Have you ftried it lately?

Bg 3. M. "Iaﬂnedﬁaw

EPETITION Makes

Basket crates on loading plmfurm }_Irl:b:ElllE"l'l drab
appearance until Andre Thevenet took closeup shot.
Note how attractive symmetry of design evolved.

DESIGN

T has been said that the mark of a good photograph-

er is a good picture. We wouldn't want to dispute
the basic truth in that statement, but it could stand
a little revision. We think that the mark of a good pho-
tographer is in recognizing a good picture.

S0 what makes a good picture? Anything that is
properly photographed? Perhaps, but this again 1s a
generalization. A really good picture, in the artistic
sense, is one that presents the commonplace in an
unusual compositional setting.

Pattern photography does just that, and, successfully
employed, it is the mark of the artistic photographer.
1t you don't believe this go through your own film
library. Compare the pattern shots you have made—
and been proud of in the past—with your portrait, still
life, and general scenic shots. Didn't you feel an in-
tense satisfaction when you first developed your pattern
prints? Don't you [eel the same way now? Of course,

16



Classic architecture, above, allowed Georges
Viollon to achieve pleasing design in perspec-
tive. Right, reflected high spots on bottles give

Philip Gendreau photo contrasting linear effect.

il you haven’t delved into pattern work you should
blush in shame, for you've been ignoring one of the
most productive fields ol creative expression,

Let's get into the meat of pattern work, then. First
of all, just what is a pattern shot? It is simply isolat-
ing one facet of a given subject, series of subjects, or
scene, and emphasizing strong compositional beauty
through repetition of rhythmic lines. This repetition
makes design, and design is an integral element in
good composition,

How does it work in practice? Take a fruit basket
for example, such as you see on page sixteen. If you
were to photograph only one ol these basket-crates
from say, five or six [eet, you'd have a good picture
of a basket—and that's all. If you shot it closer, with
attention to ;l.ngh_'_. you'd come u p with perhaps a gm:ul
study in texture—which is all right, but not as dramaric
as if you had used your imagination in properly shoot-
ing the whole group. The resulting design, as you can
see, hits [forcefully, transforming the commonplace
into the unusual.

The wick in accomplishing this is simplicity. The
thythmic lines of a subject need not be complicated
or inherently arty to be effective. Indeed, the opposite
is true. It is the simple, cutwardly unassuming “pat-

17




Pleasing pattern on front of sixteenth century
English house was only recently discovered when
outer layer of covering plaster was removed. A,
G. Donald noted the design and took photo.

tern” that, with proper attention to angle and lighting,
becomes creative and eye-catching. Dramatic design 1s
apparent that did not seem to exist previously. This
is because the intrinsic beauty of rhythmic lines have
been isolated and emphasized.

The artist has an easy job in doing this since he
can change, move around, or omit objects. As a photog-
rapher you are handicapped in that you must take the
subject as it is—as a general rule. However, by employ-
ing different angles of shot you emphasize composi-
tional design. And then too, there is lighting to con-
sider.,

Light plays a tremendous role in the effectiveness
of all phases of photography, of course. It is especially
so in pattern work, Intensity of light will determine the
strength of your pattern. And the direction of light will
determine shadow emphasis. Shadows, incidentally,
cannot be considered a minor detail in pattern work.

Commercial advertising shot by Stephen Deutch
shows how balanced design in perspective can be
created through repetition of rhythmic lines.
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Framing technique allowed illusion of “gears in
mesh” in this aluminum storage tank photo by
Silberstein from Monkmever. Without framing,
effect of swirling motion would have been lost.




During University of Cincinnati field wip to zoological gardens, interesting shadow pat-
tern was achieved from top of new cage. Photograph by Wilma Loichinger from Monkmeyer.

Very olten, as in the case of the column design on
page sixteen, the shadow pattern will be the artistic
effect aimed at.

What kind of patterns should you look for? As a
general rule, any pattern that you visualize as having
dramatic quality and one that will offer strong com-
position. It is the effect that is important and your own
judgment will determine this as you select your sub-
ject.

You can, ol course, approach pattern work syste-
matically. There are certain types of patterns that you
will shoot accidentally, That is, they exist because a
certain subject was arranged without conscious effort
to produce design, Take, for example, the row of la-
boratory bottles in a glass works on page seventeen.
Others exist because of human eftort, such as the ca-
thedral shot on page seventeen. Then there are the
patterns you look for that evolve from other related
patterns to create strong design, such as the sixteenth
century English house on page eighteen. You will find

quite often that you can create your own patterns,
such as arranging bowling pins in a straight line and
using a good angle of shot to emphasize the rhythmic
lines. Alsa, in any number of instances you will find
thata definite pattern is weak by itsell. This is usually
true of a wall design. This type of pattern needs em-
phasis—something else in conjunction. A good ex-
ample is on this page.

You can see the- delinite categories you can look
for, and the wide range of subject matter and inter-
pretation possible in each. The trick is in recognizing
them. After you recognize them, test your imagination,
shoot from different angles, employ the existing light
conditions to the utmost, utilizing shadow combinations
as supplementary or primarv elements.

Remember that repetition is your aim in good pat-
tern work. For again, repetition makes design. And il
you master the trick of good design you'll have gone
a long way toward achieving really artistic photog-
raphy.
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HE photographer of nudes

should not only be an expert
with his camera—he should be a
student of psychology as well.

The nude figure represents a high
form of artistic expression. Not only
do the [lowing lines of the body
reveal symmetrical beauty, but the
mood ol the pose establishes the ex-
pression for the entre composition.
The body and its intrinsic beauty
15 a tangible thing; expression on
the other hand is a created effect,
and therelore an intangible. It is
the intangible that the photographer
must reckon with to produce a note-
worthy nude study, To properly ap-
proach this intangible—expression—
the photographer must have insight
into character and personality.

A girl who is naturally vivacious
will produce a sparkling study in
gaif:!.:.' and charm; this same maodel

Andre de Dienes photo at right has
well conceived inr.r::lmur:r_iﬂ: mood.

Restful mood is enhanced by use
of soft lighting in this David
M. Mills photograph. Note the
careful placing of model’s hair.

Alll

ﬁfqllff
PHOTOGRAT

Good nude photographs need expression, so
it is up to the photographer to see that /
each pose sets a mood. Here’s how to do it. /







Nude model and flower, above left,
combine to create stamesque mood.
Robert Voss and John R. Hamilton
used strong rim lighliug to bring
out form. Above, right, Andre de
Dienes sets mood with sculpture
and flowers. Compare both photas.

Vivacious personality of model ait
right gave sparkling expression to
Peter James Samerjan nude study.
Photographer should always trv to
utilize model’s natural traits in
setting mood because result will
be warm, sensitive interpretation.




Jack Howard is a master of real-

istic posing. His theme here of S5

a model surprised in her bath is
vividly portrayed in high key.
Note careful placement of hands.

might be a dismal failure in attempt-
ing to pose in an introspective
mood. Her personality would be al-
ien to the desired expression.

In photographing the nude, then,
the photographer must first decide
on his model’s natural traits. Her
mannerisms, sensitivity, and general
appearance will be the keys oward
determining her personality type.
The poses in which the photograph-
er directs her should be harmonious
with her personality., This 15 neces-
sary because the model must be able
to supply intelligent, sensitive inter-

pretation to the photographer's di- 25

rection. She cannot achieve a [ull ex-
pression of the theme to be portrayed
if she is not awere in her own mind
ol what to do and how to do 1t—
naturally.

The burden of achieving expres-
sion then falls upon the photograph-
er. Once he has decided what pose
will best fit his model, he must di-
rect her every natural inclination
toward achieving the mood the pose
typifies. This will be accomplished
not only through attention to ].H'Jsi-
tion of the body, but by [acial ex-
pression as well, The [ace is a mag-
net; it draws the eve. Emotion dis-
played upon the face will have a di-
rect bearing upon the elfectiveness
of the physical pose. Here personal-
ity will become the tangible thing
the photographer wishes to capture.
This is true because the personality
is being put to a definite, visual use.

The photographs on these pages
are excellent examples of intelligent
approach to expression by expert
photographers. Much can be learn-
ed by studying them closely,




Natural charm of model is fearre
of this l_rllt.rl_i:l;__;::JE:h by Bernard of
Hollywood. Proper lighting helps
accentuate girl’s personality.

in, Jack Howard, in photo at
nt, shows his exper knowledge

ing. Note how chair, used
prop, adds to the natural
grace and perfect poise of model,

wls

—

John R. Hamilton’s instructions to model

in !-.-Inm::u;_:-1 :'1]1]1 helow were HEH‘.I.]III:.' Lo sit in

a casual manner, looking to her left side,
Relaxed pose and balanced fgure resulted.







Canby shows strong figure lines in har mony
with chair, Note how tlr"lpen softens theme,

HE editors of ART PHOTOGRAPHY

have been kind enough to tell me that
they believe my nude studies to be made in
good taste with an approach bordering on
high fashion, They have asked me to state
briefly what my technique 1s in achieving a
“distinetive” moaod,

Actually, in evaluating my own work 1 be-
lieve simplicity is my greatest asset. I have a
firm belief that model and setting must be in
complete harmonyv—and that their relation to
one another be along simple understandable
lines. 1 do not believe in complicated props
or poses. I believe that clarity of expression is
enhanced by utilizing simple principles: a
prop 15 used to harmonize with and sustain a
mood; props should be secondary, never de-
tracting from or overshadowing the subject—
the maodel; 1 believe the model should be pos-
ed in such a manner as to emphasize [lowing
rhythmic lines; 1 utilize lighting as a modeling
clement for the dramatic effect.

Thus, in simple essence, nude and setting
are 1 complete harmony, with high or low
key lighting emphasizing dramatic effect.
A [ew examples are presented on these pages.
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ART Photography

PHOTO FEATURE

Canby uses high key with dark accents
on hair and flowers to heighten fem-
ininity. Note how flowers add fresh-
ness but do not subordinate theme.

In study below, Canby again shows
good taste in harmonizing body lines
with sweep of drapery. Lighting was
expertly used to swengthen form.




the classic

With photographic artistry

Zoltan Glass recreates

flavor of ancient Rome. Here is fantasy in the modern sense.
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zﬂ LTAN (Glass, one of the most
individualistic photographers of
our day, has lifted a page from pho-
tographic history. With model and
setting he transports us visually back
to the classic eulture of the Roman
Empire. Symbolically titled “Rom-
an Spring”, these p{cmrf:& recreate
the classic greatness and mytholog-
ical fantasy of the days when all
roads led to the eternal city.

These photographs have special
significance in England, where they
were taken, since Britain remained
under the influence of Rome for
SOIME centuries.

Zoltan Glass discovered what can
be described as an “artistic dump”
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on the outskirts of London. The es-
tate of Sion Lodge belongs to an
antique dealer, and through the
vears has become a repository for
;;unn:h'}-' objects d'art ol the classic
Roman era.

Seeing the possibilities for pro-
jecting a model ol today mto the
colorful past, Zoltan Glass carefully

chose his prop h;:rLu'-runn:ir; in the

cluttered gardens of the estate. Once
he had his scenery firmly established
in his mind he set about to accom-
plish the most ditficult part of the
project—obtaining the proper model
for the theme.

The task was not an easy one. The
model had to be an exemplification
of the Roman culture as we know
and interpret it. Her personality had
to be such that she would fit in
with the symbolic mood to be por
trayed. Glass searched diligently and
finally found the right girl. She fit
the classic theme in’ every physical
way—body proportions, coilfure, and
cooly alool features in perfect har-
mony with our understanding of
that era. In addition, she possessed
the qualifications necessary to inter-
pret properly the mythological as-
pects of Roman [olkways.
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Tell me, have ye seen her angelick face
Like Phoebe fayre?

Her heavenly haveour, he princely grace
Lan you well compare?

EpMuxp SPENCER
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His photographic task then re-
solved itselt into “projecting” model
and setting into the forgetten past.
Based upon the mythology of the
time, he cast his model in the role
of a dryad, or tree-nymph. The sta-
tuary and verdant background com-
bined with the efforts of the model
to produce the siriking effect Glass
desired—that ol a Roman Spring
when the dryad left her forest bow-
er to decorate the parden of a Rom-
an nohble.

Through fantasy, Glass’s photo-
graphs, through his technical artis-
try, achieve a swiking portrayal of
realism. One can actually sense the
carefree abandon, typical of the
times, that the wood-sprite symbo-
lizes.

There 1s, of course, as in most in-
terpretations of the classic, a touch ol
the modern in this Zoltan Glass mas-
terpiece, The subtle manner of the
pose and facial expression allow a
glimpse of twentieth century evolu-
tion In art.

One does not judge a photograph-
ic work such as this; it is to be ad-
mired and appreciated. One can sim-
ply say it is a tribute to the artistry
of the photographer.




Two and a half ton baby hippopotamus at the San
Diego zoo seeks protection behind its mother, an
aggressive and often vicious animal in defense of
its young. Action caught by Arthur L. Center.

HE will to survive is the strongest single urge in
nature, Closely following it, and perhaps as a di-
rect result, 1s a keen distrust of fellow creatures. In the

animal world moments ol distress or impending peril
combine these two characteristics to bring out the killer
mstinct, The alert photographer can be on hand to

capture these emotions.

Animals, like man, react differently o given situa-
tions. They are highly individualistic and their emo-
tions run the gamut from passive resistance to ferocious
rebellion. Some are quick to respond to implied threat
while others are wary and cool—until the last possible
moment when they mav explode into a I'rf;";.r_}- of snarl-
Ing rage.




You can catch all of these moods.
Many will be captured accidentally—
by just being on the scene when the
action occurs. Others will be a prod-
uct of your skill and p;itif:]]:_':_' n
dealing with a pet 1o “create” the de-
sired mood. Since there 15 drama in
menace this type of amimal picture
can be high[}l effective and hold the
eve like a magnet.

Popular misconceptions are also a
factor in achieving especially dramat-
ic pictures of animal anger. For ex-
ample, most people who tour local
zoos look upon the hippopotamus
as being simply a large and lazy crea-
ture spending its time half submerg-
ed in a deep pool of water. This may
be true, in a sense, but the hippo
with a youngster to protect can be a
very vicious and fearful beast. This
seeming Incongruity to popular im-
I]I't'_‘.'_-i.‘_ii{l];'l. 15 what makes for eye-stop-

ping drama such as vou see on page

thirty-four,

It can be understood then that
dramatic photographs of the killer
instinct are heightened when the
photographer recognizes a popular
misconception and shows a “con-
trary” reaction to an expected one. A

Sphinx-like attitude of cat belies tense awarencss
of photographer Arnold Kidson and the ball of
varn (not visible in Ph{rtljl_} Kidson used to arocuse
killer instinct. Moment later cat “attacked” yarn.

Champion British Friestan Bull had unusually
mean  disposition. Blinders, nose ring, and
ropes were necessary to keep animal under
control en route to Royal Counties Show at
Southampton. Photo by Keystone Pictures Inc.

.
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Ferocious nature of k:ng of beasts is demonstrated to class of school children by lion trainer
Dick Clemens, Even “tame” lions have strong urge to kill. Photo by Leo Fuchs, Graphic House,

perfect example of this is the champion bull shown
on the bottom of page thirty-five. The bull is usually
thought of as being a creature of action, a thunderi ng
monster when in man's presence. The truth is that a
bull can see “red” only yhen he “sees”. With blinders he
is quite under human control. However, the implied
menace 15 great in this photograph. Added drama is
given with the nose ring and attached “guides” used
to handle the beast. This picture is in direct contrast to
generally expected reaction and therefore packs a solid
punch.

The cat family offers you many interesting menace
studies. Large cats, such as the lion, usually live true
to form. Lions are expected to be openly belligerent
toward man and they invariably are. Their regal ap-
pearance is awe-inspiring, and as they advance upon a
trainer with open jaws they provide the photographer
with a picture that is the epitome of menace.

Domestic cats, partly because of their close contact
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with man, and partly, perhaps, because of their puni-
Live size, are more apt to be wary, cool, and watchful
in their distrustful moments. Their eyes tell the story,
however—one of menace. The camera can cawch this.

Page thirty-seven shows a remarkable photograph
of a cat in action a scant second before its outspread
claws close over a hapless mouse. Pictures like this
can be “created” by the clever photographer who has
patience and skill in arranging his subjects and is
ready to shoot the moment action oceurs,

While lighting is always an important factor in
your photographic work, mood types such as these
allow less critical emphasis on photographic techniques.
[t 15 the drama that 1s the important thing. An emotion
1s being registered, a powerful one that for the most
part sublimates technical elements. Proper attention o
lighting should be given—wherever possible, but the
problems of good balance and composition will more
often than not be solved by judicious crapping in the




dark reoom. The central theme
the animal—can be played up, elim-
inating any confusing or conllict-
ing background.

Since the theme is such a powerful
one the critical preparations such
as props, posing, angle of shot, and
the like do not require as careful
attention as portrait, scenic, or gen-
eral still life shots.

Actually, you will find that most
of the technical problems are re
solved by spontaneity. Take your
camera and go for a walk through
your local zoo. You will undoubt-
edly find many instances to catch
the killer instinct in a natural set-
ting. On the other hand, your studio
can 'be utilized to pood advantage
with your own pet, a cat or dog.
Choose your situation with imagina-
tion and care — with your camera
ready.

These dramatic aspects of animal
photography will widen your exper-
ience and sharpen your ability to
recognize good pictures in many
moods, As a parting thought, while

e e

Startling photograph of cat “pouncing” on live
mouse demonstrates with dramatic effect the killer
instinct in action. Note distended claws ready to
rip prey. Photo by Jack Gorman, Graphic House,

beauty invariably catches the eye, bringing oul the
beast is a sure-fire means of getting — and holding —

Attention.

So make a point of diversilying your animal portrait
work from now on by including a lictle action-drama.
You have your studio, or, if you prefer, the local zoo.
And — no model [ees for the latter!

English Bull at left stares distrustfully at cat
placed a few feet away out of camera range. As
dog growls, belligerent exﬁressinn is heightened
by visible fang. Photograph by Joseph Golowka.
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ART Photography

Sumply titled, “Mr. Mac Kellaig with
Prince Charlie’s Pipes”, photo by J.
Allan Cash at left shows Scottish High-
lander in waditional dress. Rugged
landscape bears out authentic note.

Life moves slowly in the Land of the
Pharaohs. Typical laborer’s acitude is
expressed in Gene Badger photo, righr,
showing Egyptian rivermen waiting for
a lock to open on Sweetwater Canal,

ol

PEOPLE AND PLACES

HOTOGRAPHY and rtravel go hand in hand. Es-

pecially attractive to the artistic photographer is
the lure of far-off countries. This is only natural
since the color and strangeness of different ways of
life appeal to the esthetic sense.

This month ART PHOTOGRAPHY presents an
“International” salon of people and places. These are
not the standard stock scenes you might see in a travel
brochure—they reach into the heart of each of the ten
countries represented. Each picture is personalized,
telling something of the folkways of the people, either
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by their dress, expression, or activity. In some cases
a simple portrait of a single individual tells in sym-
bolic nature what a scenic view might have neglected.
T'here 15 art in expression, and people throughout the
world carry the wade-mark of their homeland in every
mannerism.

It you are contemplating a trip abroad you will want
to capture the emotion of each country vou visit, This
month’s salon has that quality. People and places—
the emotion of living—different, exotic. Good photog-
raphy requires good expression. Here it is.
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Though the canal “streer” in the Georges Viollon
photograph at left might seem to indicate that
this is Venice, Ttaly, actually the architecture
identifies it as a German town. Called Old Ulm,

it retains the romaticism of bygone centuries.
i =

Paris is famous for its gay bohemian night
life. Serge De Sazo captures the bold and
provocative nature of a French cafe dancer,
right, ending her act in a popular bistro.

Sometimes the flavor of a country can best be
shown in the technique of an expert native
photographer. C. A. v. Prooijen of Rotter-
dam uses soft focus to show a Dutch boy and
his magic lantern—blending present and past.




Glamorous senoritas are a trade-mark
of the Latin American countries, The
Annemarie Heinrich photograph at left
typifies stately charm both Rio de
Janeiro and Buenos Aires are noted for.

Proud armadas laden with rich cargoes
from distant colonies no longer enter
Spanish ports. However, Spain is still
a sea-faring nation as cexemplified in
Alivedo Guito Puiz photograph, below.




Amid crumbling buildings that have withstood desert storms for many centuries, weary travelers
rest in Moroccar oasis before continuing their journeys. Photo by Mme. Denyse Andre-Baudeu,




Hawaii is usunally shown in plmtugmphﬂ as the land of the famous hula dancers. While this
15 true, the territory is rich in the sophisticated charm we have become accustomed to in the
United States. David A. Muramoto symbolizes the glamor of Hawaii in  this photograph.

Fishermen are part of the tradition of any country whose
land borders on open sea. At right, Jugosiavian fishermen
return from their day's labors on the Adriatic and dry
their net in the dock area, Photograph by Milan Pavic,







Ralph Poole wansforms staid old firehouse into nightmare study with “run negative,”

A PHOTOGRAPHIC

Interpretations of Salvador Dali's work are
many and varied. Significantly, Dali titled
his work below, “Invention of the Monsters.”

Fhotg thrcagh eouriesy of

Art Imstitige of Chicagpo

VENTURE IN

unneaQIAm

;5’,} cmge- L. Maiterd

8 one art critic put it when confronted with the
question ol the relative merits of surrealism in the
Lield of art: "You either like surrealism or vou don't!”
This profound ebservation can perhaps be applied
to the two examples of surrealistic photography on these
pages. You'll either like the result or you won't
Whether or not you like them, however, they do
contain certain dramatic and inherent artistic elements
worthy of close inspection. As in most cases of sur-
realism one can extrapolate on the theme in a myriad
ways: indeed, no two people may have identical mental
impressions. The eflects are at once Freudian and
nightmarish, and as such, many possible avenues of
interpretation are open.




The fact that most can agree upon is that surrealism
has its place in art. Since photography also has its
place in art, it follows that surrealism and photography
are not alien media,

Photography, unlike painting, cannot record an ab-
stract idea. However, photography can take a physical
impression, and through the ingenuity of the photog-
rapher and his dark room, transform the impression
from one of obvious interpretation to a series of ne-
bulous or disconnected ideas.

The process of doing this is not necessarily compli-
cated. It requires “chemical” experimentation with
emulsion to produce a "running negative”,

Ralph Poole, of Downey, California, had no idea of
using his two original photographs on these pages for
anything but a routine assignment. Working on a local
historical project in Los Angeles, he photographed the
old home and firehouse, (which latter building has
since been torn down to make way for a freeway)
and developed the negatives in a normal manner.

It was some months later that Poole decided to ex-
periment with running negatives. At first he used warm
water, with no results. The emulsion remained un-
changed. He tried hot water, then boiling water,
achieving only reticulation.

Finally he decided that the emulsion was too hard
and wondered what effect baking soda would have
when mixed in the hot water. He tried it on a number
of old negatives and it worked — so successfully that

Salvador Dali, foremost exponent
of surrealism, named this excur-
sion into unreality, “Mae West.”

Courtosy of the Art Institute of Chlcagn

the emulsion ran down the drain!

Varying the amount of baking soda to the hot water,
Pool finally [ound that one tablespoon to a quart of
simmering water gave fairly good contral, He lay his
negatives, emulsion side up, on a picce of screen and
gently lowered them into the water. (In experimenting
vourselt, the time ol immersion is uncertain, depending
upon the density ot the negative. Experimentation will
be vour best guide.)

When Poole noted that the emulsion was “soltening”
he withdrew the screen slowly, and then by tilting
the screen, allowed the emulsion to “run” into an
etfective pattern. (This can also be accomplished by
using the fingers as a “brush™.) He then allowed the
negatives to dry and the emulsion hardened. You see
the results here, startling, dramatic.' and in a sense,
welrd.

For the sake of comparison, two of the celebrated
works of surrealist painter Salvader Dali are also
shown. You will note that while the surrealist painter
pays attention to geometric design, the photographer
is handicapped in this respect since his control over
the running emulsion is limited to directing its flow.
(Except in cases where finger “brushing” is utilized.)

The effects, however, are of striking similarity. For
the photographer with an imaginative flair, surrealist
work with running negatives will open up many possi-
bilities for dramatic interpretation. Certainly the re-
sults will never be given a cursory glance!

Parc of Ralph Poole’s technique is to retain basic sense of order
from original theme. It is the contrast between geometric harmony
and created distortion which produces dramatic, credible effect.
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Animals, Flowers, Hundreds of Subjects. Set
of Eight 21.95. Catalogue Free, Sample 25e.
HIMM, La Haben, California.

MI-‘LMI CUBA, BAHAMAS, "'Flﬂ'.lf:n- eolar
slides, $2.50 dozen. Free catalogue. Jackson
;.:I:.mcra Store, 60 W. Flagler 5L, Miami 38,

a.

DEVELOPING E EMLARGING

Hﬂ\fIES

UNUSUAL 8-16mm MOVIES. Fu]l—:u:r]nr pro=-
jﬁcﬂuu length sample, #1.00. Color Tro-Art
ides, three samples, §1.00. Big Catalog, 25¢
}rﬁnn‘vl{]iﬁ.ble}. KNational Fllm Supply, Toledo
=W, in,

Bw DISCOUNT!

Frojectors |
phia = Ad,

CAMERAS — FILMS —
Towers, 935 North 40th, Philadel-

ANY NEGATIVE D LU‘EE Ex10 enla
ment $1.04, E'JD; alive Print &1.00.
FAST—RELIABL RECH EHﬂ‘i 1384=4Tth
Ave, San Francisco, Calif.

ALASEA COLORMSLIDES — SAMPLE, list
A Morthern Film, Moose Pass, Alaska.

ART SLIDES — 2x2 Natural color — from the
Masters; sample with lista i5c, or three for

#1.00 — Sound, silent movies — lists 8z with
rojertion }mdn-.'hmmu sample "Starlet
!]J:vua:" or "“Washington, D.C* for #1.00.

lr.'.LI:_Illuwa:.r Fllms, Box M,r3 Washinglan 20,

SEND £1.00 FOR ten 2x2 polor alides —
World wiews and Mlsts. Galloway Library.
Box 6953, Washington 20, D.C.

IF YOU OWHMN n 2x2 projecltor here's art at
its finest—mnew models, new poses. Boautifol
full color slides B for $2.00, Sanford
{Est. 1%#41) Ashianbula, Ohio.

7 SLIDES SILK HOSE poses #1.00. Wineholt,
Waoodbine, 45, Penna.

CALIFORNIA PIN-UPS—2x2" Color Slides.
You'll Tremsure These. ¥ for $1.00, § for
£2.00, Surprise Gift with cach $2.00 order.
Terry Thorne, P.0). Box 153535, Crenshaw
'ilall-nn. Dept. ﬁll] Los Angeles E California

SCEHIC E-DLGR SLIDES -
armchair. Natlon-Wide and
Thres 2% x 2
£1.00, Thorne
shaw Sintlinn,
CaliTornia.

Travel in vour

World-Wide.
sample slides and catalog
Colorslides, Box 15635, Cren-
Dept, AP-17, Los Angeles 8,

HOLLT, FITLM IHDIVIHI'.’LLLT cnlarged to 5x7.

8 exposure — dlc, 12-—60c (Enl. 1o hxzh),
16—R0c, 20—#1.00, 36—21.80, RBeprints (5x7)
.05, Murphy, 417 N. Broadway, Jollet,
Mlinois.,

rL ';Tﬂ:'{ AND CONFIDENTIAL finlshing and
printing for the amatenr art photographer
and model, All work hond finlshed as per
vour apecifications. Special advisory service
for models and photegraphers avallable fres
of charge. Write for prices and detalls on
special dividend plon, ERVEN & RODGERS,
1704 DeKallb Avenue, Brooklyo 37, N, Y.

CONFIDENTIAL, ‘.:E'IUI'I. PERSONAT

films
hand processed with cropped Jumbo prints.
E150 per roll plus mall or express charge.
salon enlarging. 24 hour servies. Photo
| abs, 312 Rio Grande, Victoria, Texas,

H'IL'ILLHLR SPECIALS! EIGHT 5x7's: four
Ax10%. Speedy Service. Jerome Printing Ser-
vice, 1060 Jerame, New York 53.

CONFIDENTIAL DEVELOPIMG

; - » PRINTING.
Mourige Carey, 3508 Panola; Ft. Warth, Texas

|"'|_”.|]l #x10 ENLARGEMENTS %1, TEN #2.
Rivy, 218 North 3End Strest, Milwaukee 5,
Wisronsin,

AMATEUR ART [‘HlJTL'I": dlzwln:-p-:d Brinke -:i
cnlarged. All sizes, B & W, color, :|'||1_|'.|_|_-¢

Craftlabs, Box @RA. Newlots Station, Broak-
Iy, M. ¥.

ATOP LOOKING! SEND Gde for Smm
and Sample Fllm Refunded Flest
Club P. 0. Box 747, Hamilton, Ohio

Lists
Order.

GLAMOURIZE &m K H'I'JMI-" movies; eolar
ronvertor projects black and white movies in
thrilling eolor. Kit inclhudes lens atiachment
and 4 dazzling eolors. Hush £2.00, The Movie
:ai:lin]ﬂ;. 2537 Woodward Avenue. Detroit 1,
Mlch.

5,000 KEW.USED B=1dmm. SILENT-Sonnd
Films. Rare Oldtimers, Medienls, Inferna-
tlonal A, 2120 Strauss, HBrooklyn 12, N. Y.

EXCHANGE YOUR FILMS5] Catalogues 10c.
felamonr Samnle $1.001 Rollstone Exchange.

Fitehburg 6, Massachnsetis

PHOTOGRAPHS

LUSCIOUS MODELS. Hollywood's shapeliest!
Projection-length sample cither 16 or 3mm,
plua thrilling still and ecatalogoe, £1.00.
Pacifle Novelties, 701 Briarwoed Lane, Glen-
dale &, Calif.

EXPOSED, UNDEVELOPED ROLLS all
different Gorgeous Art Modela. B expesure
120, 224040 roll, three for E5.00. Wavne “Wes-
rott, 607 Main, Hartford, Conmn.

“AISS HUBEBA HUBBA Photos™ Sample 25e.
Thalef Dechert Box 600, Chieage 90, Illinois.

49




22 INDIVIDUAL GLOSSY PHOTOS of Ev-
elyn West — exotic dancing star, #1. Write
her personally to: Evelyn Wesi, (01 Zouth
Vermont, Box R, Les Aungeles, Californin.

HOLL FILM — XEGATIVES send #1.00 for
2 samples of 24 x3Y negatives and lists. T.
C. Dilbeck, Dox 247, LaTilera Station, Dept.
F=4, Loz Angeles 43, California.

“ART* PHOTOS 1M mails? Don™ gamble,
Obinin Inws, 9 actual model prints, details,
sample relenses, applications, ete. 8200,
Henry's 3640 E. Colorado, Pasadena, Callf,

PARADES, DRUM MAJORETTES, balhing
Leauties, pholo catalog and O snapshots S,
E:rc_l;!rric'k Forman, 368 Lorimer, Brooklyn 22,

PIN-UF PICTURES — Original, exclusive
photos of a beautiful professional model,
posed as vou like them. 2200 per set of

(8] 4x5 prints, Same sets avallahle 1n 810

gize at F4.00 per set. State size. Prices in-

clude #ax. Swe-Ann  Pletures, Department

H_:;{‘-‘J.}. 2138 West G0th Ktreet, Clevelnnd 2,
0.

ARTISTS MODELS PHOTOGRAFHED as
iﬂu Like them, 18 exelusive Tull length shots

1.0, Perry Pelton, Dept, 20, Box 5867, Chi-
caga 7, Hlinois.,

UNDEVELOPED 120 ROLL FILM. You de-
velop and have eight clean, elear, sharp art
negatives of eight different (yes, all differ-
ent] glamourous New York arl models, 2250
per roll, ¥ rolls for $0.00. A, Drago, 220 I7ifth
Ave., New Yotk Cliy.

OVER 50 EXOTIC FIGURE color photographs.
You can*t afford to miss these, £5.00 Margie
Fbomuas 14871 Eanst Dalman. Whittier, Callf.

PROFESSIONAL ARTIST ONLY Are ¥o1l 11m-

able to obtaln flgure models? Full fignres

are now available for vour meeds, H“"'I'I"

Ehmﬂs and slides — 1400 Pholo-Finish, 21-14
irdsall Avenve, Far Rockaway, 5, ¥,

TERRIFIC SHOTS OF Hollvw bremutie
in i.lLlL‘l' Biking =wifs, Ii—ul".;";‘:m::!i]::” I[-:i.ll'lll'_'lf
31 Sx7'8, ELJW, Photolal, 14538 Friar, Yan
Buys, Calif.

AMATEUR GIRL PHOTOS in nat 1 ;
Drifferent and interesting. 10 r.:.;'r.:s'1 ,[ﬁfsez"n
For §2.00. National Co., Box 308, Redlion, Pa.

F‘l."’i_tl”j LIRE. photos. Beaotiful models in
nEcinating poses, Strictlly amatear. 10 for
$1.00, 20 for 32,00, 50 for $5.00. Winchaolt,
Woodbine, 45, Penna.

MALE PHYSIQUE PHOTOS% — BExclusive
Originals, Eight 4x5 photos §2.00, F;:eu-‘;;f‘i
with each order, Terry Thorne, P ). ‘fux
;ﬁﬁ,s?rggfhaw Station, Depl. AX, Lo# Ans

EXPOSED, UNDEVELODPED
gorgesus  Hollywood Models.
rolls  #10.00—Hurry 1

120 HOLLS ar
ml."l--lll'.l roll, 4
Limited Supply, T. O

HiN-UP GIRLS in silk stocking poses, 32
glossy photos 1,00, ]-'rm!rrtt‘lrll Farman, 8585

Lorimer, Drooklyn 22, 5. Y.

ART PHOTOR, MAURICE Coarey 3560 Panoln
st., Ft. Waorth, Texas

OGUTSTANDING MALE PHOTOS—Powerful

. Superbly Fosed. Eight 4 x 5% Photos
2200, Free Gift with each §$2.00 order, T. C,
[Mibeck, Dept X-4, Box 18007, LaTijern
Statlon, Los Angeles 43, Californmia.

BEAUTIFUL ART STUDIES al lowest
prices, Senmd or freee detalls. Roget, Hoom
2, B3k W, Delmont, Chicage 14, T1L
UNRETOUCHEDR CHEESECAKE PHOTOS! &
(lossics, &1,000 Sample, 2ie. Anderson, Box
i1, Airwny Heighis, Washington

ADULTS — ART PHOTOS o amaleur
models, 12 Tor §1.00, JMP, S Elton Street,
Brooklyn &, M. Y.

WANTED
WANTED: STRICTLY AMATEUR art Nega-
fives. DPlease state size and priece in first
fetter, Yelk], 1011-13 Awe. W., Calgary, Al-
berta, Canada.

AMATEUR MODELS—ART—pinups, pholos,

finished or wanfinished roll  Film. Prizes
monthly. Also used still or movie equip-
men! for cash, Address—Comera, PO Bas

i, Irom Mouninin, Mlch.

PHOTO MODELS WITHIN commuting dis-
tance of Newark, New Jersey. State particu-

lars, rates. Mr. Ed. Mitchell, (4E) Mravlag
Manor, Elizabeth, M. J,

MISCELLANEDUS

UNDEVELOPED 120 ROLLS OF elgh
different models, $2.50 roll, fhree For E5.00,
Gosdwin Model Agency, 118 Ann, Harlford,
Conmecticul,

Start a Yenetinn Blind Laundry. FProfit
Opportunity for lifetime business. New ma-

Dilbeck, Box 14007, LaTijern Station, Dept. chine method. Free Booklet. K.F. Co, 442
F4, Los Angeles 43, Californin, %, Senecn, Wichita 12, Kansas
| el R LT T T T e prppppeggepeapepegeengepeepsp=g = T T T T E L

Just 10c a Word

Enclosed Find &

ART PHOTOGRAPHY, 542 N. Dearbarn Pkwy., Chicage 10, Il

s O i e
odvertisement in Art Photegraphy at 10c per word “per month (including name ond eddress),
minimum 10 words. The firs! insertion is to oppear in your next ovoiloble ssue,

75,000 Copies Monthly

month's insertien of the following clossified

Classification

NMame of advertiser

Address

f----.-'ﬂ-------'-'.-'.-"
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Moy issue closes February 1 — on sale April 1 :
-t

SELL BY MAIL, Free Details; instruetive
booklel 25¢. Manhattan House, Box 51-P, 5t
Albans 12, New York.

FREE CATALOGUE: SUPERE new Japanese
l‘i]l“:ltrii'zl. Cinema Produets, Box 271, Lonls-
W 1% 3.

UNUsSUAL  1PIMN-UPS, Most seosational
collection In the waorld! Twelve NEW aets,
Eight glossy 4xi Pholos lo set 8200, Flve
color alides to set 2200, 8 mm 50 feet movies
#3.00. BERNARD, BOX-X, BReverly Hills,
Califoernia.

242 SLIDES FROM ANY slze negative, Mount=
ed. 15¢ each, Miller photo Scrvice, Holdrege,

Nebraska.

LENS MAKING AND Bepairing our specialty.
Lenses clenned, repolished, recemented, dup-
licated, hard coated. Binoeulars also repaired.
Prompt service. Workmaoship absoluotely
puaranteed, Send lenses or write for estimate.
Gould Lens Serviee, 20T Franklin Avenue,
Binghpmilon, . ¥.

NOVELTIES for men. Sample 25¢ {Refund-
able). Novelart-AP, Laurens, South Caroling.

heauties
21.00,
Van

Hollywrood
i-4x5"s omnly
14548  Friar,

TERRIFIC SHOTS OF
in brief Bikini sultsa.
A-0xT's, F1.00, Photolat,
Nuys, Callf,

COMPARE * EKODACHROME AND BEW
Movies Colorslides Photography Equip-
ment. Big Cotalogue with Beautiful Trans-
pareney - 250 SLIDES-hy-EDDINGS  32-A
Hoberts, Cornlng, N, ¥.

STOPF LOOKING! Send 10e for exclusive
brochure and sample slide, United Slides,
Box 171, Pori "r‘L'lLH'I]"IlIH-[

HIGHLY TATTOOED MEN—women (chalee)
photos. Twelve 5 x 7 two dollars. Fifty Tor
live. Bernard Robel, Frankfort, 9, Indiana.

GERMAN ATHOCITIES. T[{IRT?_H:I-H' photos,
two  dollavs. Bernard Kobel, Frankfort 9
Irncd i,

ADULT BOOKS — Ilustrated Comic Booklets,
12 for §1.00, 24 for $2o0.  All different.
FREE @ift with each £2.00 order. V. M.
Bogers, Dept, AP-2, Box 14736 Clmarron 5ta.,
Los Angeles 148, Callfornia.

LITTLE HUMOR LIBRARY—24 Modern
illustrated jolke books only 140 with an BEyve
Filling ecatalog, Aladdin ook Co., 210-D
Filth Awvenue, New York 14,

USAETOUCHED NEGATIVES, BEAUTIFUL
artisis models. Sharp. Clear. All different.
% negatives 23003 16 negatives 3506, Clrele,
716 Wilshire, Sanln Monlea, Californin.

BEAUTIFUL LIVE MODELS, artistically
possd, 23 x84 unvetouched negatives, fine-
grafin developed., & negatives EL0D; 10 nega=
Hves 504, Modelnrt, 12207 Wilshire, Santn
Monica, Calil.

AMATEUR ART ANT) PERSONALIZED de-
weloping nmd printing Far 1he man whi cares,
Enlarging a soecialty, Camern Art Service
Lah., 416 Fairchild Ave., Kenl, Ohio.

The musician at right appears o
take his music scriﬂu.sl'lr. (O, as
photographer Jack Howard ex-
plained, “The poor chap discov-
ered the lost chord and the shock
was too great!” While this is
Howard in a lighter vein, watch
for a dramatic feature by this
photographer in an early issue.
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nextmonth N ART Photography |

From New Orleans to Rio de
Janeiro it’s festival time! See the
street dancers—carefree abandon
of colorful night life—glamour
and romance—all expertly cap-
tured by top-notch photogra-
phers for the Mardi Gras issue of
ART PHOTOGRAPHY. Re-
serve your copy of- the great
March 1ssue now!
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THE WORLD’S BEST
CAMERA WORK APPEARS IN

ART Photography



Enjoy another classic from the Yootha Archive
Yootha Discover more amazing collections in our eBay shop

ﬂfChi\i’E http://stores.ebay.co.uk/Yootha-Archive-of-Vintage-and-Retro
or at www.yootha.com



